
1325 ADVERTISING AND PROMOTION 

Students must be protected from possible exploitation in advertising or promoting 

interests of any non-school agency or organization. Within that context: 

1. Schools may cooperate in furthering the work of any non-profit community-wide social 

service agency; provided that such cooperation does not restrict or impair the educational 

program of the schools. 

2. The schools may use films or other media materials which include commercial messages 

providing such materials can be justified on the basis of their educational values.  

3. The Principal may, at his/her discretion, announce or authorize to be announced, any 

lecture, play, film, or other community activity with educational value. 

4. The school may, upon approval of the Board of Education, cooperate with any agency in 

promoting activities in the general public interest, and which promote the education and 

the best interests of the students. 

5. No advertising material may be posted or distributed to students which, in the opinion of 

school authorities, would contribute to the personal gain of an individual, business, or 

company except as follows: 

a. Educational material used by staff for educational purposes. 

b. Samples, calendars, supply catalogues, etc., distributed to staff for examination, 

testing or review or routine classroom use.  

 

Legal Reference: Connecticut General Statutes 

 7-194 Powers. 

10-9 Bequests for educational purposes. 

10‑21a Accredited courses offered by employers. 

10‑21b Programs offered jointly by boards of education and business firms; 

neighborhood assistance. 

 Federal Statutes: 

Title IX of the Educational Amendments of 1972. 

Family Educational Rights and Privacy Act — 20 U.S.C. Sec. 1232g. 

Protection of Pupil Rights Act — 20 U.S.C. Sec. 1232h 
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