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Marketing Internship Module 5 – Research Ch28 and Ch. 29

Essential Question – How does researching a target market help aid in a successful marketing communications plan?

Internship Goal – to research a target market that is potentially going to be introduced to a new product

To Begin:	1.  Think about who your potential target market could possibly be
	2.  Think about what you would need to know to appeal to that target market
	3.  What promotions items would be most effective?


Scenario:	Your Company is planning on introducing a new product to its product line.  It wants to know how to communicate effectively to its customers.  

Your Job:	Your job is to research using primary and secondary research methods what the target customer’s needs, wants, ideas, opinions, and other necessary information (qualitative and quantitative) so that you can make recommendations for what will appear on promotions items.    

Directions:  Choose a product and conduct qualitative and quantitative research to provide a conclusion that would lead to effective marketing communications to a specific target. You must use 1 primary data source and two secondary date sources to draw qualitative and quantitative conclusions.

Product: _________________________	Research Problem/Question: 	_______________________________________	
Primary Data Source Chosen: _______________		Results:		_______________________________________
									_______________________________________
									_______________________________________
									_______________________________________
Secondary Data Sources:	________________________________________________________________________
				________________________________________________________________________
				Information from secondary data sources: (indicate if it is qualitative or quantitative) __
				________________________________________________________________________
				________________________________________________________________________
				________________________________________________________________________

[bookmark: _GoBack]Conclusions and Marketing Communications Ideas:  __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Rubric	
10 points per section = 50 total points avail
_______Product and Problem/Research Question Clearly Defined.
_______Effective construction, implementation, and analysis of primary data research source.
_______Use of two secondary data sources with clearly stated useful results (and CITATIONS).
_______Overall conclusions clearly stated in a useful way.
_______Clear and effective marketing communications recommendations.

_______Total
