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Marketing Internship Module 4– Promotions and Advertising p. 486

Essential Question – How do you create an effective promotional campaign to reach a target market?

Internship Goal – to design an effective promotional campaign to introduce your client’s new hybrid automobile to the target market

To Begin:	1.  Think/recall the elements of the promotional mix.
	2.  Consider which elements will work best for this product.
	3.  What are major competitors to this product and what does their promotional mix look like?


Scenario:	Your advertising agency has an automobile company as a potential client.  It is coming out with a new hybrid automobile that will be in direct competition with the Toyota Prius and other hybrid automobiles in that price range, such as the Ford Fusion Hybrid, and the Honda Civic Hybrid.     The client has a $100,000 budget that they wish to allocate towards this campaign.

Your Job:	The client has hired your firm to create an exciting, creative, and engaging promotional campaign that promotes this new product.   


1. First discuss/describe in detail who is the target market(s) for this item?  Include demographics and psychographic information in your description.  

Target audience general description:




2. Discuss each of the competitors.

	Competitor
	Price
	Promotional mix (describe advertisements)

	Toyota Prius
	
	



	Ford Fusion
	
	



	Honda Civic
	
	



	Chevy Volt
	
	












3. Which elements in the promotional mix are you going to use for this product and why?  Explain how you are going to spend the advertising dollars. Decide where you will spend the most dollars and justify it. (p.412 will help)







4. How will you use sales promotions?  Describe each of the sales promotions methods you will use and justify why you will use that type of sales promotion. (p.412 will help)







5. As part of the promotional mix, you will be using advertising – specifically print advertising.  Discuss the theme of your advertising and print advertisements.  Why are you choosing that theme?








6. On a separate sheet of paper create a detailed print advertisement.  Your advertisement should include all 4 ad components and be clearly distinguishable. 














7. [bookmark: _GoBack]After you have completed your advertisement discuss in detail all four elements.  You should discuss at length why you chose the look of each element and relate it back to the purpose/goal of the advertising campaign or the theme of the ad campaign.  In other words why do the element in your advertisement add to the effectiveness of selling the product?   

Layout: Which layout option did you choose for this specific product and why? __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Colors: Why did you choose the colors that you did?  What makes them significant? __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Typeface: Which typefaces and styles did you choose and why?  What variations in typeface did you use and why? __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Type size: What variations in type size did you choose and why?  How does this help with the effectiveness of the message?__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________




